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About UT Arlington

We Know Our Audience

Let us work for you – we do it all! 
This is why we have swept away the competition.  
We work hard for our community. 

      72% of students say they use The Shorthorn as their top news source  
for information about The University of Texas at Arlington. 
 
•  Advertise on a streamlined website updated and used by students 24/7.
•  Your ads can be sent out on daily e-newsletters straight to  50,000+ 

subscribers’ inboxes.
•  Utilize our social media targeted directly toward students.
•  Your ads can be in our weekly print edition that stays on the rack for 

seven days.  

On a campus known for change, we’ve been 
here since (nearly) the beginning.

28,329

7,300+

59,000+

14,167
Undergraduates

42,496
On-Campus StudentsGraduates Faculty & Staff

Total Online & In-Person
Enrollment for 2019-20  

Note: current statistics are not yet available. We will update this information as soon as possible.

 Students, faculty 
and staff still make 
up our university 

community.
 

Campus life may look a little 
different this year, but we’re 
still here. We’re adjusting for 
world events, but we’re still 
here to serve our readers 
and you, our customers.

 
As things change and adjust, 
we’ll keep you updated and in 
the loop. Because, after all, 
that’s what we do every day. 



Note: current statistics are not yet available. We will update this information as soon as possible.
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Undergraduate 

15%
University 

Apartments 

29%
Off-campus

parents/relatives

Graduate 

38%
Off-campus, in own 

home/apartment 

11%
Residence Halls 

White
Hispanic
African American
Asian
Int’l

Diverse Student Body

Student Housing Percentages

White
Hispanic
African American
Asian
Int’l

34.9%

37.9%

25.3%

16.5%

13.8%

6.5%

32.6%

15.2%

12.5%

4.8%
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Digital Rates
E-News
TheShorthorn.com
Our daily newsletter sent to all student email addresses as well as   
faculty/staff and community members who have signed up to receive it.
The newsletter is sent out Monday-Friday (Tuesdays and Fridays in summer) 
at 6:30 a.m. each morning to ensure maximum readership.

DISCOUNT20%

 63,734
INBOXES MONDAY-FRIDAY

SENT TO

for reserving five  
consecutive publishing days

SENT TO ALL UTA STUDENT EMAIL ADDRESSES
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Note: Due to a responsive 
template design, newsletter ads 

will scale proportionally to the full 
width of the column — apparent 

sizes may vary depending on 
the size and orientation of 
the mobile device’s display.

 

Masthead 

Premium Position

From: The Shorthorn Headlines newsletter-manager@shorthorn.uta.edu
Subject: Researchers probe high-grade fuel solution; Engineering alumni receive Rising Star Award; Criminal mischief reported at Lot 50

Date: August 3, 2017 at 6:34 AM
To: adrew@uta.edu

Thursday, August 3, 2017
     

 

Alumni earn engineering award
After entering a student design competition for their senior project,
six engineering alumni received the Rising Star Award for their
heating, ventilation and air-conditioning design project. Discover
more about this honor.

Campus lab drives
syngas development
Since The Conrad Greer
Lab opened in June,
researchers have set up a
system to convert natural
gas to high-grade fuel.
Raymond Wright, Greenway
Innovative Energy CEO and
founder: "When you involve
technology and natural
resources, the opportunities
are endless." Explore this research.

Student reports car damages
The offense resulted in an estimated $500 of damages and occurred
in Lot 50. Examine the details.

From this week's print edition

Paralympian brings home world title
As a student athlete, alumnus Tobi Fawehinmi made a name for
himself in the triple jump. Now, Fawehinmi is a star competitor in the
T47 category, outjumping his opponents by over a meter at the 2017
World Para Athletics Championships in London. Leap into his
successes.

Column: All must be
vigilant to remedy
road rage
The Arlington Police
Department reinstated its
hotline following a rise in road
rage shootings in North
Texas. It is our responsibility
to report aggressive drivers to
help keep Arlington roads
safe. Read why this "need
for speed" is so dangerous.

UTA ranked among
best institutions for
Native Americans
Winds of Change, a
magazine focused on the
educational advancement
of Native Americans,
ranked the university
among the best for STEM-
based studies in its Top 200
Colleges for Native

Americans list for the third consecutive year. Check out how
students are growing this community at UTA.

Calendar
Planetarium Show: Spacepark360:Infinity
Study Abroad Walk-In Advising
Planetarium Show: Astronomy 101

Find more events

             

Copyright © 2015. All Rights Reserved.

University of Texas at Arlington - Student Publications, UTA Student Publications,
300 W. First St., U.C. lower level, Rm. B-100, Arlington, TX 76010

SafeUnsubscribe™ adrew@uta.edu

Forward this email | Update Profile | About our service provider

Sent by newsletter-manager@shorthorn.uta.edu in collaboration with

Try it free today

Box Ads

Choice Position

From: The Shorthorn Headlines newsletter-manager@shorthorn.uta.edu
Subject: Researchers probe high-grade fuel solution; Engineering alumni receive Rising Star Award; Criminal mischief reported at Lot 50

Date: August 3, 2017 at 6:34 AM
To: adrew@uta.edu

Thursday, August 3, 2017
     

 

Alumni earn engineering award
After entering a student design competition for their senior project,
six engineering alumni received the Rising Star Award for their
heating, ventilation and air-conditioning design project. Discover
more about this honor.

Campus lab drives
syngas development
Since The Conrad Greer
Lab opened in June,
researchers have set up a
system to convert natural
gas to high-grade fuel.
Raymond Wright, Greenway
Innovative Energy CEO and
founder: "When you involve
technology and natural
resources, the opportunities
are endless." Explore this research.

Student reports car damages
The offense resulted in an estimated $500 of damages and occurred
in Lot 50. Examine the details.

From this week's print edition

Paralympian brings home world title
As a student athlete, alumnus Tobi Fawehinmi made a name for
himself in the triple jump. Now, Fawehinmi is a star competitor in the
T47 category, outjumping his opponents by over a meter at the 2017
World Para Athletics Championships in London. Leap into his
successes.

Column: All must be
vigilant to remedy
road rage
The Arlington Police
Department reinstated its
hotline following a rise in road
rage shootings in North
Texas. It is our responsibility
to report aggressive drivers to
help keep Arlington roads
safe. Read why this "need
for speed" is so dangerous.

UTA ranked among
best institutions for
Native Americans
Winds of Change, a
magazine focused on the
educational advancement
of Native Americans,
ranked the university
among the best for STEM-
based studies in its Top 200
Colleges for Native

Americans list for the third consecutive year. Check out how
students are growing this community at UTA.

Calendar
Planetarium Show: Spacepark360:Infinity
Study Abroad Walk-In Advising
Planetarium Show: Astronomy 101

Find more events

             

Copyright © 2015. All Rights Reserved.

University of Texas at Arlington - Student Publications, UTA Student Publications,
300 W. First St., U.C. lower level, Rm. B-100, Arlington, TX 76010

SafeUnsubscribe™ adrew@uta.edu

Forward this email | Update Profile | About our service provider

Sent by newsletter-manager@shorthorn.uta.edu in collaboration with

Try it free today

Masthead 
600 x 200 px 

$150/day

Premium Ad 
600 x 200 px 

$100/day

Choice Ad 
600 x 200 px 

$85/day

Box Ad 
600 x 200 px 

$70/day

Prices & Sizes
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Digital Rates
Web
The Shorthorn Headlines
Our website is UT Arlington’s source for daily breaking news & updates, as well 
as videos, photo galleries, blogs and more online-exclusive content. A PDF of 
the week’s in-depth print edition is posted online. Online banner and button 
ads can link to your website. Ads consist of graphics and/or limited text.

• 4 business days prior to start date.
•  Online ads may rotate with no more than two advertisers 

per location when space is limited.

Space/Copy Deadline

To provide more space for your message, animated GIFs are 
available at no extra charge (maximum of two frames).

Animated GIFs

200,000
AVERAGE PAGE VIEWS PER MONTH
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Prices & Sizes
Masthead Banner

Promo

Horizontal Banner

Premium

Choice

Box

Box

Half Box

Half Box

Rotator for 
Classified

Ads

Masthead Banner 
728 x 90 px 

$250 week • $625/month

Promo box 
325 x 115px 

$175/week • $450/month

Premium box
SOLE ADVERTISER 

300 x 250 px 
$300/week •  $700/month

Choice
TWO ADVERTISER SPACES 
300 x 250 px 

$260/week • $595/month

Box 
300 x 250 px 

$140/week • $475/month

Half box 
300 x 125 px 

$120/week • $360/month

Horizontal banner 
300 x 125 px 

$120/week • $360/month

Web traffic and advertising 
reach statistics, including 
click-through rates, are 

available upon request at the 
conclusion of your ad’s run.
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1/2 Page
Vertical

1/4 Page

1/8 Page

1/16 
Page

Business 
Card

SIZE DIMENSIONS LOCAL

Full page 10.83” wide x 21.2” tall $650.00
Half page (vertical) 5.33” wide x 21.2” tall $325.00

Half page (horizontal) 10.83” wide x 10.5” tall $325.00
Quarter page 5.33” wide x 10.5” tall $162.50

Eighth page 5.33” wide x 5.15” tall $82.15
Sixteenth page 3.5” wide x 5” tall $52.50
Business card 3.5” wide x 2.25” tall $26.25

1/2 Page
Horizontal

Full Page

3,000
ALL ADS INCLUDE COLOR

Print Rates & Sizes

Broadsheet Modular Sizes

ISSUES PRINTED 
WEEKLY ON WEDNESDAY

RATES
DISCOUNTED

50%
through Dec. 2020 
while our pressrun 
is reduced due to 

COVID-19
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Space Reservation Deadline
Wednesday prior to publication date by 3 p.m.

Tabloid Modular Sizes

SIZE DIMENSIONS LOCAL

Full page 10.6” wide x 10.7” tall $325.00

Half page (vertical) 5.125” wide x 10.7” tall $162.50
Half page (horizontal) 10.6” wide x 5.25” tall $162.50

Quarter page 5.125” wide x 5.25” tall $81.25
Eighth page 3.875” wide x 2.5” tall $40.50

ALL ADS INCLUDE COLOR

1/4 Page

1/8 Page

1/2 Page
Vertical

Full Page 1/2 Page
Vertical

1/2 Page  
Horizontal

Custom sizes available — ask your sales rep for details.
Minimum size:  

3 column inches

Local Rate
BROADSHEET

$10.38/column inch
TABLOID

$11.82/column

National Open Rate
BROADSHEET

$15.88/column inch
TABLOID

$15.45/column

Net,  non-commissionable

Other Sizes

RATES
DISCOUNTED

50%
through Dec. 2020 
while our pressrun 
is reduced due to 

COVID-19
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Print Ad Specifications 

•  The Shorthorn is printed on newsprint at 85 lines per 
inch. Please ensure that the resolution of all photos 
is at least 170 ppi (B&W logos and line art should be 
at least 600 ppi) for high-quality reproduction.

•  Please refer to the ad dimensions on Pages 
10-11 when creating your document; files sized 
incorrectly will be resized proportionally in one 
dimension and “floated” in the space purchased.

•  PDF files are preferred; use the PDF/X-1a or “Press 
Ready” presets if available for best compatibility. 

•  Please use CMYK color mode and be sure all fonts 
are either embedded or converted to outlines.

•  We can also accept .JPEG, .PNG and .TIFF 
image files (with sufficient resolution) as well as 
Microsoft Word documents if fonts are supplied. 
We cannot accept files made in Microsoft 
Publisher (please convert the file to a PDF).

•  Email Production Manager Adam Drew  
(adrew@uta.edu) with any questions about 
files, formats or specifications.

Please reference these specifications if submitting your own creative works:

Complimentary graphic design is included with each 
ad. Our experienced designers can create an ad from 
scratch or work with your design elements.FREE
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Instagram is an ideal fit for e-commerce marketing. The platform is often used as the discovery 
portion of the sales funnel. 83%  of Instagram users discover new products and services on the 
platform.

Digital Rates
Instagram and Facebook

1-5 6-10 11+

$50 per post $40 per post $30 per post

4,050 
followers

12,509
followers

Interested in boosting your post?  Ask your sales rep for pricing!

78% of Facebook 
users say that a 

company’s social 
posts influence their 

buying decisions.

66% of Facebook 
users say they log 
into Facebook to 
learn about new 

products and 
services.

80% of Instagram 
users say the 

platform helps 
them decide which 
product or service 

to buy.

81% of Instagram 
users say they 

use Instagram to 
research products 

or services.

INSTAGRAM FACEBOOK



The
Shorthorn
@UTAShorthorn
 Follows you

Independent student-run news
organization at UT Arlington since 1919.





Arlington, TX


theshorthorn.com


Joined March 2009


Tweet
to Message

124 Followers you know


5,597 Photos and videos


The
Shorthorn  @UTAShorthorn · 54m
Arlington resident Trey Wilder is the first to be part of @arlingtonmuseum's new 
initiative to feature up and coming artists. | @edmedeles

Spray-painted
spectacle:
local
artist
featured
in
new
Arlington
Museu…
Trey Wilder, whose spray-painted mural in Dallas went viral, is the first artist
featured in the museum’s new art incubator initiative.
theshorthorn.com
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The
Shorthorn  @UTAShorthorn · 3h
Faculty and family remember physics professor emeritus Bonnie Cecil 
Thompson for his "teacher's heart" and lasting impact on the physics 
department. | @megancardona_

Faculty,
family
remember
physics
professor
emeritus
Bonnie
Cecil
Th…
Before Arlington’s skies were filled with city lights, physics professor
emeritus Bonnie Cecil Thompson would drive out to Veterans Park late a...
theshorthorn.com
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The
Shorthorn  @UTAShorthorn · 4h
Rain on your parade? Maybe. | @peytonnorth

Daily
chances
of
storms
this
week
could
dampen
Fourth
of
July
cele…
With daily chances of showers and thunderstorms this week, the Metroplex
could be in for a rainy Independence Day on Thursday.
theshorthorn.com
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The
Shorthorn  @UTAShorthorn · 15h
.@DallasWings score another home win against the Minnesota Lynx 89-86. | 
@c_amaya7

The
Wings
extend
home
winning
streak
after
overcoming
the
Minnes…
The Dallas Wings (4-7) extended their home winning streak after defeating
the Minnesota Lynx (6-6) 89-86 on Sunday at College Park Center.
theshorthorn.com
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 The Shorthorn Retweeted

Chris
Amaya @c_amaya7 · 21h
Happy Sunday y’all! We’re less than 10 minutes away from tip-off at College 
Park Center. The @DallasWings look to extend their home winning streak against 
the @minnesotalynx. Follow me for updates! #WNBA





Tweets  Tweets
&
replies  Media

Tweets
31.9K

Following
1,055

Followers
8,585

Likes
7,139

Lists
6

Moments
17 Following





Home


Moments


Notifications


99+ Messages


Search Twitter


Tweet
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Social Media Marketing
Social media can be tedious. 
Let us handle it for you!
The Shorthorn has over 8,500 (and 
growing) diverse followers who look 
at what we’re tweeting. Posts can 
be made by us or by your business 
and then sent to us to post.

# PRICE TOTAL SAVINGS

1 $35 $35 $0
15 $25 $375 33%
30 $22 $660 40%
45 $18 $810 47%
60 $16 $960 53%

•  Posts are limited to four tweets a 
day and 20 tweets a week.

•  Program must be completed within 
60 days of the initial tweet.

PRICE PER TWEET

@utashorthorn
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Package Discounts 
SENIOR PACKAGE
$3,000
20% DISCOUNT

JUNIOR PACKAGE
$2,250
15% DISCOUNT

SOPHOMORE PACKAGE
$1,500
10% DISCOUNT

FRESHMAN PACKAGE
$750

5% DISCOUNT

•  Must include 3 of the 4
  options: online, e-news, 
Twitter and/or print 

•  Must be used within 
6 weeks of the first 
publish date

PRINT TWITTER WEB E-NEWS

Design your own discount package!
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Box

Double
Box

TheShorthorn.com/Housing
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Prospective 
renters can...
•  View and compare 

campus-area housing 
options

•  See floor plans, feature 
lists, photo galleries and 
maps

•  Choose on- or off-campus 
locations

•  Get renter tips and 
information

For more information, 
 contact your  

Shorthorn sales rep,  
call (817) 272-3188  

or email  
tskrehar@uta.edu

Home Page
Featured Positions

Side Box
Display Ads

Main Rotator
$2,700/year • $300/month
INCLUDES PREMIUM LISTING

Spotlight Listing
$1,200/year • $125/month

INCLUDES BASIC LISTING

Box Ad
300x250 pixels

$780/year • $85/month

Double Box
300x500 pixels

$1,350/year • $150/month
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20%
DISCOUNT

if you purchase print and digital 
that publish within the same week

Sponsored Content
Ready to take control 
of your message?
The Shorthorn can help your business by creating 
timely and relevant articles about your business.

Work with a student writer to craft the message you 
want to highlight. Choose print, digital or both.

Print
$300
PER ISSUE*
•  350-word count with artwork or photo
•  Equivalent to 20” ad space
•  Will be identified as sponsored content

Online
$400
PER WEEK*
•  Appears as a featured story on the homepage/

links to own page
• Includes link to advertiser’s website
•  Will be identified as sponsored content

New hamburger restaurant opens in Arlington
Updated Jun 30, 2019

SPONSORED
New hamburger restaurant opens in Arlington
Updated Jul 24, 2019

SPONSORED

New hamburger restaurant opens in Arlington
Updated Jun 30, 2019

SPONSORED

*    You may request special placement but it is  
not guaranteed. Content will be 
reviewed by our proofreading staff.
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Advertising Options
Inserts

Front Page Ad

Shorthorn 
Housing

You print, 
we distribute!

Get out 
in front!

Inform the  
UTA community 

about your  
housing offerings

BY KENNEY KOST 
The Shorthorn staff

As the U.S. immigration policy 
debate continues, both in Texas and 
nationally, two UTA students are 
feeling the effects.

Senate bill 4, also known as the 
sanctuary city bill, would allow local 
law enforcement agencies including 
university police departments to en-
force federal immigration laws.

Data from a recent study released 
by the Center for American Progress 
as conducted by Tom Wong, assis-
tant political science professor at the 

University of California, San Diego, 
seeks to dispute the claims and rea-
soning for bills like SB 4.

According to the study, 35.5 per-
cent fewer crimes on average are 
committed per 10,000 people in 
sanctuary cities compared to non-
sanctuary cities.

Texas Gov. Greg Abbott’s most 
recent public statement was in re-
sponse to the Declined Detainer Out-
come Report, released by the U.S. 
Department of Homeland Security, 
which detailed detention requests 
from U.S. Customs and Immigration 
Enforcement being refused in Travis 
County. The report lists 142 inmates 
in Travis County who had federal de-
tention requests refused, according 

to an Austin American-Statesman 
article.

Abbott said the high number un-
derscores an urgent need to pass 

legislation that outlaws sanctuary 
policies.

“Texas will put an end to sanctu-
ary policies that put the lives of our 

citizens at risk,” Abbott said in the 
statement.

If SB 4 becomes law, officers 
would have to ask about a person’s 
immigration status and detain those 
who violate immigration laws while 
U.S. Customs and Immigration En-
forcement investigate their immigra-
tion status. This would also apply to 
campus police departments at col-
leges and universities. The bill would 
allow the state to deny funding to 
campus police departments and local 
entities like cities and counties for 
failure to comply.

Abbott and other legislators said 
sanctuary cities are hotbeds for crime 
because many undocumented im-

INSIDE
UTA HOTD take home 
national win, see page 3A

Discover one officer’s 
story of survival, 
see page 8A

T H E  U N I V E R S I T Y  O F  T E X A S  A T  A R L I N G T O N

Wednesday
April 12, 2017

Volume 98, No. 28
Since 1919theshorthorn.com

Students give input on roommate 
issues, laundry tips and more. 
Check out the Section B.

Pitch perfect love 
Kristie Fox and Andy Jarvis balance their marriage and work.

Three 
branch 
system 
passed

ORGANIZATION

Student government will reflect 
federal government structure 
with new system. 

BY NICK TARRANT
The Shorthorn senior staff

What was previously known as 
Student Congress is now called Stu-
dent Government, with three branch-
es sprouting from the trunk.

President Vistasp Karbhari ap-
proved the three-branch system pro-
posal March 7, two weeks before filing 
for campus elections began. The new 
branches include legislative, judicial 
and executive — similar to the struc-
ture of the federal government.

Jennifer Fox, Student Governance 
assistant director, said SC already does 
about 75 percent of what the new 
system demands. However, the new 
system formalizes the process into a 
three-branch governmental body.

Five positions on the executive 
board – president, vice president, sec-
retary, parliamentarian and external 
relations director – are now spread 
among the separate branches.

Legislative branch
The legislative branch creates, dis-

cusses and votes on resolutions.
Under the new system, Student 

Senate is most like what SC is now, 
because there are committees that per-
form resolution research. Students are 
elected into the senate and divided 
among four committees, Fox said.

Academic, community, student 
and special affairs committees will be 
established for the Student Senate.

Both undergraduate and graduate 
students can hold positions in the Stu-
dent Senate, but the Graduate Student 
Senate is made up of strictly graduate 

SYSTEM continues on page 3A

BY ARIANNA VEDIA
The Shorthorn staff

Husband and wife, UTA 
Softball head coach Kristie Fox 
and associate head coach Andy 
Jarvis are pushing the pro-
gram to new heights.

The Mavericks recorded a 
program-best 19-0 start to the 
2016 season and finished with 
an overall record of 29-20. 
The highlight of the season 
was the teams’ 3-1 victory over 

No. 5 University of Louisiana-
Lafayette.

First comes love

The West Coast natives met 
at Texas Tech University, where 
Fox was an assistant coach for 
the softball team and Jarvis 
was a volunteer assistant for 
the baseball team.

“We, kind of, just became 
friends there for a little while,” 
Jarvis said. “Our mutual inter-
ests in sports and competitive-

ness kind of drew us together.”
Although they have their dif-

ferences, Jarvis said there are 
certain core things they share 
that brought them together.

Fox was hired as the head 
coach at UTA in June 2012, 
and then she hired Jarvis the 
following year as an assistant 
coach. She said she hired Jar-
vis because of his background 
in baseball, and seeing how top 

LOVE continues on page 13A

Study shows less crime in sanctuary cities
TEXAS LEGISLATURE

Sanctuary city bill, if passed, 
allows police to enforce 
federal immigration laws. 

POLICY  continues on page 3A

Of the 2,492 counties 
coded by ICE, 608 are 
defined as sanctuary 

jurisdictions

The Shorthorn: Joyce Liu 
Source: https://www.american-

progress.org

The Shorthorn: Daniel Carde

Pre-printed Inserts
• $100 per thousand
•  Visit our website at  

theshorthorn.com/ads  
for more information

•  Ship inserts to: 
Midway Press 
645 Regal Row 
Dallas, TX 75247 
Attn: Scott Miller/Shorthorn

Front Page Ad
Main news  ...............................................$575 
• Front page ad includes color 
• 6 columns (10.83”) wide x 2” 
• Includes color

Premium Positions
Page 3 ........................................................ $75* 
(ad can be no more than 3/4 of a page or 94.5”)

Back page ...............................................$100* 
(ad must be at least 1/2 of a page or 63”)

* Upcharge is in addition to the cost of the ad; all premium positions 
are sold on a first-come, first-served basis

Color Ads
NEW: Color is now included with all ads 
at no additional charge.

ShorthornHousing.com
Ask about our fully-featured, searchable, 
online housing directory.
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Classified Ads
ONLINE & PRINT CLASSIFIED ADVERTISING
Have a job to fill, service to offer 
or public notice to post? 

Let The Shorthorn Marketplace classified advertising page help you.

PAY ONE PRICE  
FOR PRINT & ONLINE!
Price per word  
12-word minimum
• 1 week  .................................$1.30
• 2-3 weeks  ...........................$1.20
• 4+ weeks  ............................$1.10
 
Ads are displayed on The Shorthorn’s home page,  the online classifieds page and in the weekly print edition.

The deadline to submit a classified ad is midnight two business days prior to publication.

Ads are featured on The Shorthorn’s home page 
 with full listings on theshorthorn.com/classifieds
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2020-2021 Publication Schedule 

Terms:
All advertising is cash in 
advance until credit has 

been established (3 months). 
Amex, Visa, MasterCard, and 

Discover are accepted. A 
credit will be issued for future 
advertising in lieu of refunds.

SEPTEMBER 2020
S M T W T F S

1 2 3 4 5
6 7 8 9 10 11 12

13 14 15 16 17 18 19
20 21 22 23 24 25 26
27 28 29 30

OCTOBER 2020
S M T W T F S

1 2 3
4 5 6 7 8 9 10

11 12 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30 31

DECEMBER 2020
S M T W T F S

1 2 3 4 5
6 7 8 9 10 11 12

13 14 15 16 17 18 19
20 21 22 23 24 25 26
27 28 29 30 31

NOVEMBER 2020
S M T W T F S

1 2 3 4 5 6 7
8 9 10 11 12 13 14

15 16 17 18 19 20 21
22 23 24 25 26 27 28
29 30

JANUARY 2021
S M T W T F S

1 2
3 4 5 6 7 8 9

10 11 12 13 14 15 16
17 18 19 20 21 22 23
24 25 26 27 28 29 30
31

FEBRUARY 2021
S M T W T F S

1 2 3 4 5 6
7 8 9 10 11 12 13

14 15 16 17 18 19 20
21 22 23 24 25 26 27
28

MARCH 2021
S M T W T F S

1 2 3 4 5 6
7 8 9 10 11 12 13

14 SPRING BREAK 20
21 22 23 24 25 26 27
28 29 30 31

APRIL 2021
S M T W T F S

1 2 3
4 5 6 7 8 9 10

11 12 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30

MAY 2021
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BY CECILIA LENZEN AND EDWARD MEDELES
The Shorthorn staff

D espite sitting in the shadows 
of Dallas and Fort Worth, 
two of the largest cities in 
the country, Arlington has 

expanded rapidly. 
Arlington’s population is in the 

midst of surpassing 400,000 and is 
nearing the end of the road when it 
comes to undeveloped land, said O.K. 
Carter, journalist and local historian. 
Because of surrounding cities such 
as Grand Prairie and Mansfield, 
Arlington is landlocked, and in a few 
years it won’t be able to grow outward 
anymore.

Carter said he predicts a denser 
population around UTA and 

downtown as housing options 
continue to increase in the area. 

The urban fabric of Arlington 
is now changing, said Maggie 
Campbell, Downtown Arlington 
Management Corporation president 
and CEO. With steady growth, the 
city is refocusing on its downtown 
and entertainment district.

“Ten years ago, we did not have 
construction projects around 
every corner, we did not have a 
new restaurant opening every two 
weeks. The change was much more 
incremental,” Campbell said. “And 
today, it feels like we’re much closer 
to a tipping point than we were 10 
years ago.”

As one of the largest cities in 
the country, Arlington has its own 

distinct identity, former Arlington 
mayor Richard Greene said. It is 
also the 7th largest city in Texas by 
population.

“Arlington is not ‘the little city’ 
between Dallas and Fort Worth,” 
Greene said. “Arlington is a great city 
on its own right.” 

Geraldine Mills, Arlington 
Historical Society executive director, 
said the city’s unique history and 
location have been a driving force for 
the city’s rapid advancement.

In 1876, Arlington’s location 
provided a convenient stop for the 
Texas and Pacific Railroad between 
Dallas and Fort Worth, Mills said.

The station attracted people who 
wanted to commute by train from 
Arlington to big, nearby cities for 

work.
When Mills was growing up in the 

1940s, the population was less than 
5,000, she said. 

“It was a fun time,” Mills said. “Very 
little crime that you knew about. We 
never locked our doors, never locked 
a car.” 

During World War II, Mills 
experienced what she calls an 
“invasion of the Yankees,” as 
northerners traveled south to work 
at a nearby factory in Grand Prairie.

After the war, Americans became 
more family-oriented. They sought 
affordable housing options in 
suburban cities such as Arlington, 
Carter said.

In 1954, more people migrated to 

Photo illustration: Shay Cohen; Photos Courtesy: Special Collections, UTA Libraries

From left to right: UTA Police officer M.L. Britain lowers the Rebel Flag from campus for the last time; Sharon Terrill, Arlington State College cheerleader, poses in the fall of 1965; 
former Arlington Mayor Tom Vandergriff addresses a crowd on the opening day of Texas Rangers baseball at Arlington Stadium in 1972; the Arlington State College homecoming 
parade moves through downtown Arlington in the middle of the century.

Landlocked by other cities, and with a population nearing 400,000, 
Arlington’s history of growth may leave it with nowhere left to expand

BY PEYTON NORTH
The Shorthorn staff

D u r i n g  t h e i r 
collaborative research, 
the only thing separating 

assistant kinesiology 
professor Daniel Trott and 
assistant bioengineering 
professor Justyn Jaworski 
is a flight of stairs. 

The Science and 
Engineering Innovation 
and Research Building 
has made interdisciplinary 
efforts more efficient during 
its first year of operation. 

On Sept. 28, 2018, 

UTA’s state-of-the-art 
research building officially 
opened after two years of 
construction. Fall 2019 
will mark its one-year 
anniversary.

The primary focus 
of the building has been 
interdisciplinary health 
and life science research, 
said Duane Dimos, vice 
president for research. 
Increased funding, 
recruitment and prestige as 
a research institution are 
all metrics used to gauge 
the success of the building. 

An increase in 
i n t e r d i s c i p l i n a r y 
co l laborat ion  and 
research was one of the 
goals set, Dimos said. 
The SEIR Building 
houses faculty from the 

Bioengineering, Computer 
Science and Engineering, 
Biology, Chemistry and 
Biochemistry, Kinesiology, 
Mathematics, and Physics 

departments as well as 
faculty from the College 
of Nursing and Health 
Innovation.

SEIR continues on page 14 DINING continues on page 13

The Shorthorn: Duy Vu

Bioengineering assistant professor Justyn Jaworski prepares to begin his 
work Aug. 14 at the Science and Engineering Innovation and Research Building. 
The SEIR Building officially opened Sept. 28, 2018.

POPULATION continues on page 13

A year since its opening, 
the building has made 
receiving funding and 
working together easier.

SEIR Building allows 
for cross-campus      
collaboration

BY REESE OXNER
The Shorthorn editor in chief

It’s a new semester, and 
that means new food and 
retail options on campus. 
Here is an update on some of 
the new businesses opening 
their doors and some of the 
ones leaving.

College Park District

A new franchise has been 
identified for Pie Five Pizza 
Co. but has not signed an 
agreement, University Center 
director David Albart said. 
The agreement is set to be 
signed Wednesday and the 
hope is for the restaurant to 
be reopened in early October. 

Student feedback led the 
university to pursue bringing 
Pie Five back to College Park 
District after the restaurant 
closed unexpectedly in 
February. 

“We hear almost on a 
daily basis how much they 
appreciated [Pie Five],” 
Albart said. “That’s really why 
we focused so heavily on that 
particular brand.” 

Other potential franchises 
approached UTA initially 
but did not end up making 
an agreement. The franchise 
owns other Pie Five locations, 
and Albart is confident that 
UTA’s location will reopen 
soon after the agreement is 
finalized.

Construction is underway 
on the new Wells Fargo 
location in the College Park 
District and will wrap up by 
mid-November, Albart said. 

The bank had a location 
in the University Center but 
closed after its lease ended last 
year, according to a previous 
Shorthorn article. 

The vegan Mexican 
restaurant Down to Earth 
has left its shared space with 
Bombay Chopstix, according 
to a post on the company’s 
social media. The restaurant 
will continue to operate as a 
food truck in the Metroplex. 

A new leasing office for 
Park7 Group will be moving 
in the same spot where the 
Liv+ Arlington leasing office 
used to be. It will be a short-
term lease and should begin 
around mid-September, 
Albart said. 

The university reached 
out to Tex-Mex restaurants 
to move into the spot where 
Texadelphia was previously 
located, but none of them 
moved forward, Albart said. 

In February, President 
Vistasp Karbhari quote-
tweeted the wing bar, 
Pluckers, asking the company 
to consider opening a UTA 

Students can now expect 
boba tea in the UC 
and Burger 817 in the 
Commons.
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Student attempts to pay tuition in 
coins to protest card convenience 
fee, see page 2

Check out the buzz surrounding this 
beekeeping UTA alumnus, see page 10

Athletes balance school and national 
team duties with Paralympics in sight, 
see page 19

Back to School Editions
Reach new students and establish 
habits by advertising in the first edition 
of the fall and spring semesters. This 
issue — one of the largest of the year 
— is distributed on racks and is placed 
in the residence halls during move-in 
week.
Publishes: Aug. 26 & Jan. 20 
Deadline: Aug. 19 & Jan. 13
Broadsheet

CLARENCE
MCCARTHY-GROGAN

TIANDRE
JACKSON-YOUNG

KATIE “BIG KAT” FERRELL

ANNABELLE LINDSAY
lady movin' mavs

movin' mavs

mavericks

lady mavericks

MORE SPIRIT,

ALL MAVERICK

NOV4-10, 2019
#UTAHOMECOMING

NOTGNILRATASAXETFOYTISREVINUEHT

For updates, visit:  
uta.edu/homecoming

For updates, visit:
uta.edu/homecoming

Homecoming Edition  
& Basketball Preview
This combo edition kicks off the 
basketball season with an issue that 
includes schedules, player profiles, 
coaches’ remarks and coverage of 
Homecoming activities.
Publishes: TBD 
Deadline: TBD
Homecoming: Broadsheet 
Basketball Preview: Tabloid

Housing Guide
Published in connection with The 
Shorthorn’s annual housing fair, this 
section includes tips for finding an 
apartment, roommate relations and 
more. 
Publishes: April 14 
Deadline: April 7
Tabloid

housing guide
2019

inside:

Make a home away from home, see page 2B

Discover your hidden green thumb, see page 6B 

When to break up with a roommate, see page 24B

Charity Issue
We team up with advertisers by donating 
25% of the revenue from the May 2 issue 
to the Emergency Assistance Fund which 
assists students struggling financially due 
to uncontrollable circumstances.
Publishes: April 28  
Deadline: April 21
Broadsheet

theshorthorn.com Page 1Student Resource Guide

Student Resource Guide
Published for students new to  
UT Arlington and the community, with 
tips on college life and information about 
things to do in the area.
Publishes: Summer 2021 
Deadline: TBD
Magazine

Contact

(817) 617-2046

10 a.m. â€  7 p.m.

MENU

LOCATION

WEBSITE

Category

Cajun & Creole

Contact

(817) 265-6300

Hours

Monday-Thursday

11 a.m.- 9 p.m.

Friday-Saturday 

11 a.m.- 10 p.m.

Sunday

12 p.m.- 9 p.m.

Deals

10% Student Discount

MENU

LOCATION

WEBSITE

Category

Hot Dogs/Chili

Contact

(682) 270-0940

Hours

Monday-Saturday

11 a.m.- 8 p.m.

Sunday

Closed 

Deals

10% Student Discount

MENU

LOCATION

WEBSITE

Category

Grocery Store

Contact

(817) 303-5300

Hours

Deals

5% Off Groceries

Dining Guide    
This insert familiarizes students and 
campus visitors with Arlington eateries. 
It helps readers find out the types 
of restaurants that suit their moods, 
tastes and budgets.
Publishes: Sept. 30 
Deadline: Sept. 23
Online

Healthy Relationships 
Published in collaboration with UTA 
Health Services and Relationship 
Violence and Sexual Assault Prevention, 
this guide includes healthy relationship 
tips, information about consent, sexual 
wellness and more.
Publishes: Feb. 10 
Deadline: Feb. 3
Tabloid

HEALTH
+

WELLNESS
GUIDE



  

STUDENT PUBLICATIONS CONTACT INFORMATION

Ad Manager
Tammy Skrehart

tskrehar@uta.edu
Contact Tammy for advertising information  

and for questions about your bill.

MAIL ADDRESS
The Shorthorn

Box 19038
Arlington, TX 76019

PHYSICAL ADDRESS
300 West 1st Street

Lower Level University Center
Arlington, TX 76019

817.272.3188

Production Manager
Adam Drew 
adrew@uta.edu

Contact Adam for technical  
questions and specifications.

Director
Will Parchman 

will.parchman@uta.edu
Contact Will for questions about Student Publications.

Newsroom Adviser
Laurie Fox 

laurie.fox@uta.edu
Contact Laurie with questions  

about editorial content.

Office Manager
Brian Schopf 

bschopf@uta.edu
Contact Brian with questions about  

mailing, delivery or classified ads.


